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We have a unique approach to understand the 
compititive advantages and disadvantages, validate 

current industrial target and expand the target universe 
by exploring other potential sectors‘‘
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We followed the progress of the process and development efforts in recent months.We would like to congratulate you 
on your efforts, and the transition that your leaders have shown to take the measure daring to unanimously adopt a 
strategy to advance the Africa we want, even in these hard times.

Our team of economic development strategists and our professionals from different fields, gathered to support your 
initiatives in order to establish a strategy on how to attract direct investment foreigners through economic development 
for sub-Saharan Africa.

*Our team has developed many strategies marketing and branding for clients of economic development of all sizes 
located across the United States and abroad that create successful messages and development strategies, powerful 
and efficient. We have a unique approach to understand the competitive advantages and disadvantages, validate 
current industrial target and expand the target universe by exploring other potential sectors.»

We are pleased to present the attached information regarding our qualifications,our approach and capabilities in 
strategic planning of economic development, foreign direct investment, marketing and branding services.

To whom it May concern :
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As you know, 

the long-term outlook for the AfCFTA is very encouraging for Africa. Africa spearheads the world’s largest free trade 
area, with the largest youth population in what could be the largest economy in terms of GDP. 

There is no doubt about the positive orientation of Africa. However, short-term obstacles must be maneuvered, and 
your hand steady,to guide the leadership of Africa, define this legacy

Collectively, our team has achieved results exceptional for partners 
in the United States and the whole world. We can promise you 
that you will also be impressed with the product of our work, our 
knowledge and expertise. A large number of research and analysis 
must be carried out before we can identify and recommend certain 
objectives, strategies and action plans. Nevertheless, the Covid 
19 prompted all stakeholders to rethink and reimagine strategies 
to reach the Africa we want.

With millions of people who suddenly work at home, shop from 
home and continue their studies at home, an evolution that 
will lead to changes significant in the behavior of customers, 
employees and organizations.

Africa must catch up with the rest of the world and the fairest 
solution is to ensure that the AfCFTA agreement is on rails with 
renewed vigor.
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Millions of people suddenly work from home, shop from home and 
continue their studies from home. An evolution which will lead to 
significant changes in the behavior of customers, employees and 
organizations.

The US economy will recover within a year, but for Africa, it will be longer in some cases and the new normal 
will not be reached before at least 2 or 3 years. But whether it takes six months or three years, it has become 
evident that we will find ourselves in a drastically restructured society - a society skeptical of structures that 
have made us so vulnerable to COVID-19 and willing to make changes to ensure that we are better prepared 
for the next disruption, whatever it is that is. Our goal is to make sure we align correctly our values   and 
resources to ensure that Africa is not not left behind.

We have united our objective with professionals in banking, insurance, consumer, supply chain, manufacturing, 
aerospace, defense and security national, life sciences, healthcare, technology, agriculture, professional 
services, education and economic development to meet these challenges.

According to Certain Projections
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The demand for talent is high in Africa, but the important skills gap is a sobering reality. We 
can help harness the talents and expertise of the African diaspora to stimulate economic 
growth and support African businesses in order to create the jobs that they need so much.

The mobilization and identification of the full participation of appropriate partners for development 
is an advantage for Africa and can foster stronger ties between our two continents to accelerate 
social development and Africa’s economy.

There are many high level professionals in American organizations which, if brought together 
collectively, can leverage potential contributions and beneficial interactions with diasporas to 
support development and growth in their countries of origin and home.

More importantly, it will help American businesses to understand how to better engage with 
Africa, rather than to impose Africa without consulting African professionals of our business 
communities in the host country.

In short, our strategy and our overall approach are designed to increase institutional engagement 
with Africa in all sectors, including non-traditional sectors, as well than to launch an investor 
tour. We think that the opportunity offered will be used as a sheet of route and a toolkit for 
attracting not only from our American customers and relations, but also from

ENGAGE THE PARTNERS OF 
DEVELOPMENT OF THE DIASPORA
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customers around the world looking to capitalize 
on resources, the opportunities and perception of 
doing business in Africa in the next dispensation. 
We look forward to working with you to make 
Africa a reality that we want tomorrow from today.

Together as one.

Olubunmi U. Jinadu
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Here is a summary of our activity:

1.  The African and American Opportunity:

Recognize an increasingly diversified global market, complex and dynamic. Our network specializes in 
corporate representation based in the United States looking to do business in Africa and in the representation 
of companies based in Africa looking to do business in the United States.

2.  Benefits for state governments:

Increase the value of the AfCFTA and the governments of States by providing direct access to businesses 
looking to invest in Africa, reducing red tape companies and dealing directly with decision-makers in all 
sectors.

By focusing on Africa, our intention is to create the right entry points through protocols investment. This 
will help technical advisers in trade and investment to develop a strategic roadmap for the development of 
the private sector, stakeholder engagement and alignment, and the establishment of a permanent coalition 
between firms Americans and their trade associations / governments respective.

 Industry focused on trade and development economic

Close to decision-makers

Creation of strategic business alliances
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3. Description of the transaction flow

4.  Initial markets / industries

An existing American firm seeks to establish itself, to expand its presence in Africa. It sends Interglobe IEG 
Group an expression of interest based on the proposed point of entry, Interglobe IEG Group examines and 
packages it in accordance with the AfCFTA engagement guidelines. Our lead lawyer will review it for further 
due diligence. Once the review has been completed, Interglobe IEG Group organizes a meeting of first-round. 
Interglobe alongside The Group will now hold hands from start to finish. The result is that both clients get what 
they are looking for and this creates even more value, jobs and of economic empowerment.

International Trade IP

E-commerce

PCI

Agriculture

Oil and Gas

Water and Wastewater

Manufacturing industry

Energy, Telecommunications and Public Services

Culture and Entertainment, Sports
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5.  Business model

The basic business model is to consult the entities.

Interglobe IEG Group invoices for high-end services,including consulting and project management services, 
and charges a success commission for contracts / MOU’s signed on projects.

6.  Next steps

Current projects / transactions in Africa:

After agreement on the basic plan described in this document, we can create an agreement document, 
discuss the launch activities and create a work plan for target different industries.

We represent a large number of American agricultural equipment manufacturers and distributors in several 
African countries and we have facilitated the creation of joint ventures with local partners across Africa.

We are currently assisting several companies of Americans in the field of international trade and the 
establishment of distribution channels for the export of telecommunications equipment in Africa.

We are currently helping an American company in commodity trade to establish trading operations 
distribution, warehousing and trading of perishable product in Liberia and West Africa.
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We help American companies that make business in South Africa to structure joint ventures, to 
incorporate tax incentives, subsidies foreign and business incentives in the finance overall project.

We represent a South African consulting firm financial and investment management finance projects, 
capital markets, mergers and acquisitions.

We advise a telecommunications company in South Africa on outsourcing transactions of products, 
OEM manufacturing and post-product assembly.

We help African companies have access to American technologies, in the facilitation technology 
transfer and in the negotiation of license and distribution rights in southern and western Africa.

We advise and represent the embassy of the Republic of Botswana and the Consul General of the 
Republic of Liberia on various issues.

We sit on the advisory board of the Center of Excellence for business development and entrepreneurship 
in West Africa and Liberia. This center is at the forefront of promoting entrepreneurs.

THANKS TO AGRICULTURAL MACHINES, FARMERS SAVE WORKFORCE AND 
IMPROVE WORKING CONDITIONS.
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PROMOTE A SUSTAINABLE 

MECHANIZATION IN AFRICA
Agriculture in Benin is at the heart of three major challenges: improving food security, 
poverty reduction and job creation. To meet these three challenges, farmers must increase 
agricultural production, more specifically the labor productivity, which will translate into 
increased yields, the cultivated area per person, or even a better knowledge of the hand 
work.

Thanks to agricultural machinery, farmers save labor and improve working conditions. 

Thereby, they generally increase the surface cultivated, yields, and in some cases, reduce 
post-harvest losses, which results in an overall increase in the production.

The results of programs aimed at mechanizing family farms are mixed: the use of animal 
traction continues to flourish in agricultural sectors which are best suited to it (cotton farms, 
peanut farms, rice farms).

The number of tractors has stagnated since 1990. Less than 5%. Since the end of the year 



VALUE PROPOSAL AND BUSINESS INTEGRATION ABSTRACT SUMMARY 13

1990, questions related to mechanization of agriculture have 
been almost entirely neglected in the policies and strategies of 
development in agriculture. 

Another highlight of this period is the stoppage main research 
programs and training in agricultural mechanization. At Benin, 
the current process of implementation of the use of agricultural 
machinery has been slowed down by a lack of investment 
(equipment, installations and infrastructure, training, research, 
etc.), a lack of qualified trusted staff (machine operator, 
mechanics, craftsmen, etc.) and a lack of suitable equipment, 
spare parts and imported material of varying quality. 

The Beninese farmers preferred using individual agricultural 
machinery, but the purchase personnel requires a large investment, 
which is generally higher than income of the majority of family 
farms. The farm machinery service providers develop relatively 
well, while savings and credit cooperatives are expanding.
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ADDRESSING MECHANIZATION AS A SUSTAINABLE SOLUTIONFOR 
THE VALUE CHAIN   - THE DEFINED AGCO APPROACH:
Agricultural machinery represents a bit of modernity which could encourage farmers to stay and work in the sector and, 
of course, to increase productivity. There are over 400,000 farmers in Benin and less than 5% of them have access 
to advanced agricultural equipment. To change scale, it will be necessary to develop a strong public policy in terms of 
mechanization and agricultural machinery.

The Beninese government has adopted a first strategic plan for the stimulation of the agricultural sector in 2008. This plan 
was revamped with the leadership of President Talon’s administration and the government has emphasized the importance 
of agricultural machinery. AGCO, as a new entrant in the market, has aligned itself with the government that aims to meet 
the challenges of mechanization in the country. Nonetheless, this effort will require a strong public-private partnership 
with other companies playing a significant role in the implementation of this plan. The objective of the forum is to highlight 

the challenges and provide solutions through dialogue and partnerships

Project development consultant, A world-class American  and a pioneer of public-
private  partnership worth 100 million dollars in Benin Republic, West Africa.
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   lubunmi Jinadu is a full-fledged entrepreneur, co-founder and visionary behind several organizations and initiatives, 
including Dekalb Africa Initiative, United Soccer Africa, Coca-Cola Diaspora Network and most recently the Alliance Agricole US-Africa.
In addition, he has served and advised several committees and institutions, including the leading economic development strategy for 
Dekalb, the group’s co-presidency working for arts, culture, sports and tourism of Dekalb County, the Bank investment and development 
of ECOWAS, the Millennium Challenge Account for the Republic of Benin and, more recently, he was a consultant in special projects and 
market development for a manufacturer of world-class American equipment and contributed to the 
conclusion of a partnership public-private worth 100 million dollars in Benin, West Africa. 

In all of her roles, Bunmi has developed with success of strategic plans by working together in hand 
with municipal governments, businesses and state governments to develop visions, strategies and 
implementation plans to advance regional and international growth, the image brand and prosperity, 
economic analysis host city alternatives, including weighted analysis and isolation of factors that 
could be affected by incentives.

Stakeholder action - Establish the credibility, economic base and conviction of stakeholders that the 
PPP can be successful. His desire for unity of purpose and unity of action is what led to the birth of 
Interglobe-Satcher Group and other leaders from all sectors to build community buy-in and support 
for public investment.

Bunmi is a graduate of the University of Jos, Nigeria, and the University of Montpellier, France-Paul 
Valery. University of Jos, Faculty of Arts. Obtaining a license in Foreign Languages and International 
Relations.

O
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Daraka E. Satcher is director of the Satcher Group. In this capacity, he worked on several major development projects underway in the Atlanta 
area - including the redevelopment of Turner Field and Herndon Square, a large mixed-use project near the city center.

was assistant secretary for business legislative and intergovernmental at the 
United States Department of Commerce

‘‘M. Satcher

From 2009 to 2011, Mr. Satcher served as Assistant Secretary for Legislative Affairs and intergovernmental in the United States Department 
of Commerce. In this capacity, he managed the legislative and intergovernmental operations of the Office of the Secretary and twelve 
offices of Commerce - including the International Trade Administration and the Economic Development - and was the principal adviser 
to the Secretary of Commerce in legislative strategy and coordination with the governments of states and local communities. Prior to his 
appointment as President, Mr. 

Satcher worked at the Congress of United States for eight years, ending his stint as the first Chief of Staff in the Office of US Congressman 
Hank Johnson from Georgia. In this capacity, he managed all administrative and legislative operations. Prior to that, Mr. Satcher was Director 
legislative in the Office of US Congressman Harold Ford, Jr. from Tennessee, and managed congressional affairs for the National Endowment 
for Democracy - on organization international democracy promotion. He began his congressional career as Policy Advisor in the Office of US 
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Congressman John Spratt in Carolina of the South 
and was political advisor to United States Senator 
Debbie Stabenow of Michigan.

A 2014 Atlanta Leadership Class graduate, Satcher 
earned his Doctor of Laws Degree from Emory 
University Law School and his BA in Political 
Science from Morehouse College. He currently sits 
on the boards of the Georgia Budget and Policy 
Institute, Georgia District Export Council, Voorhees 
College and the Council Skyland Trail Advisory - a 
healthcare organization nationally recognized non-
profit organization based in Atlanta.
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Is the founder and president of Bronze Pillars Enterprise, a limited liability company based 
in the United States and created to provide business development solutions and technology 
to organizations making of business in the sub-Saharan region. 

Mr. Adeyoju brings to the table a basis of data with direct access to more than 250 
000 African households as well as hundreds of companies and organizations managed by 
Africans in North America (United States and Canada). It has a directory executive contacts 
in large American companies and strategies viable for business partnerships international 
ready to be deployed in carrying out an economic activity and profitable growth in the 
following  sectors : renewable energy, agriculture, education, mortgage banking, real estate 
sales, logistics, transport, security and entertainment. In 2019, he launched a survey of 
health centers in several cities in West Africa in order to assess the possibility of increasing 
access to physicians for the patient population of ECOWAS (Economic Community West 
African States) thanks to telehealth. The results of the survey are worthy of interest to 
fortify a countryside commercial in the health sector through the target region as soon as 
the  COVID-19 restriction travel ban will be lifted.

Currently, Mr. Adeyoju supports IT modernization projects at SSA (Social Security 
Administration). Before his current project, Mr. Adeyoju was an economic intelligence analyst 

Tope Adeyoju

Before his current project, Mr. Adeyoju 
was an intelligence analyst economic 
and management data for CMS program 
HITECH

‘‘
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and data management for the CMS HITECH program (Health 
Information Technology for Economic and Clinical Health). He 
produced periodic reports for the public on a monthly, quarterly 
and annual basis that reflected over $ 38 billion in payments 
incentives that were paid to hospitals and medical providers 
between 2011 and 2018 within the framework of the HITECH 
program. Before supporting CMS, Mr. Adeyoju worked on 
projects private sector stimulated by the HITECH program which 
required medical providers to move from managing paper-based 
patient records to electronic health records (EHRs).

Despite the reluctance of medical providers nationally and within 
the framework of its projects, her client intimacy skills won buy-
in medical providers above the 80% threshold required to certify 
as part of the CMS HITECH program. Hospital management 
groups he worked with thus earned millions of dollars in 
incentive payments between 2011 and 2018. Mr. Adeyoju is an 
Agile Practitioner, Certified Scrum Product Owner (CSPO®) and 
Thinker systems dedicated to increasing the value of the service 
provided to customers. He is Bachelor of Economics from the 
State University of New York at Purchase.
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Interviewed the most famous celebrities, athletes and notables most famous in the world. 
He started his career in New York as co-host of «106 & Park, B.E.T’s Top Ten Live ”, a 
program broadcast live with a mixture of famous guests, live performances and the most 
popular  hottest videos selected by viewers. It is B.E.T.’s most popular show to date and 
enabled the channel to break audience records by becoming the number one video show 
in America.

After working at B.E.T for five years, AJ wanted to broaden his horizon and therefore took 
a position as correspondent at EXTRA where he worked for 14 years winning the title of co-
host and winning two Emmys in 2014 and 2016 for the best new entertainment program. 
AJ always knew he was meant to be in entertainment in one way or another. From high 
school, he produced and promoted fundraisers for different organizations. By the time he 
enrolled at Howard University, he had formed his first promotion company, which was 
behind some of the best independent events for homecomings legendaries of his university. 
Calloway continued his career marketing and promotion after college and settled down in 
New York where he owned and operated a management company club, promotion and 

When he enrolled at Howard University, he had created his first company of 
promotion, which was the origin of some of the best independent events for the 
legendary homecomings of his university‘‘

AJ Calloway
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marketing who dominated the African American market after work and 
late at night for over 10 years, called Black Diamonds Entertainment. AJ 
strongly believes in giving back to the community. It is part of the school 
dean’s advisory board of New Jersey Rutgers Medicine. Calloway even 
returned to his alma mater, Howard University, and taught voluntarily 
a third course cycle on hip-hop culture and its relationship with public 
history, the first course like that in college. Calloway is also an active 
and proud life member of the Omega Psi Phi Inc. fraternity where he 
devotes a lot of time to service from the community.

AJ currently owns and runs The Collective Professional Resource Group, 
a consulting company focused on business development, celebrity 
relations, strategic marketing, promotions as well as event planning 
virtual and experimental. AJ Calloway is also a husband and father of 
three extraordinary children who are the light of his life.
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He helped secure a commitment of 50 million 
dollars from the President of Uzbekistan in 
September 2017 supporting the creation of a 
joint venture for the construction of a modern 
storage of cereals and the development of 
poultry farming in Uzbekistan 

‘‘

Philip De Leon 
is an international business development manager ready to successfully conquer 
new new market shares. An enlightened leader recognized for his ability to lead 
teams, he has extensive experience in harnessing its unique skills in leadership 
and interpersonal skills to develop its activities.

Excellent and extensive expertise in the areas of business, government, marketing 
and law, as well as a broad multicultural and educational background to foster 
multi-million dollar cross-border transactions. Strong skills and diplomatic relations, 
with the ability to liaise, establish and maintain relationships high level with 
leadership and government. Recognized team player with a strong commitment 
to excellence, attention to detail and getting things done.

Strategic advisor and commercial development consultant  with Fortune 500 
companies and of non-profit organizations on all subjects mentioned below. He 
played an active role in development aid sales and sales efforts of AGCO worldwide 
whole by presenting and discussing the proposals for AGCO value to heads of 
state and government foreigners, ministers, departments and agencies

the US executive, foreign embassies, organizations trade, multilateral development 
institutions and financial institutions, non-profit organizations, delegations 
commercial and business partners. Lobbying on targeted questions. He helped 
secure a commitment of 50 million dollars from the President of Uzbekistan in 
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September 2017 supporting the creation of a joint venture for the construction of a modern storage of cereals and the development of 
poultry farming in Uzbekistan and coordinating AGCO’s response and subsequent strategy. He also led efforts to engage multinational in the 
development of a fourth protocol to the Cape Town Convention on questions specific to agricultural and construction equipment and mining. 

The Cape Town Convention is designed to establish a regime international legal framework for the creation, execution, registration and the 
priority of collateral on categories of mobile equipment great value and uniquely identifiable. He founded with General Electric and Baker & 
McKenzie the US-Kyrgyzstan Business Council and the United States-Tajikistan Business Council in 2016 which led to a meeting with the two 
presidents in the country in July 2017 and in New York in September 2017 during Assembly week General of the United Nations. 

He succeeded in getting the CEO of AGCO to become a member of the President’s Advisory Committee on Doing Business in Africa (PAC-
DBIA). He joined US Secretary of Commerce Penny Pritzker, during a fact-finding mission to Nigeria and Rwanda in 2016, and served as a 
staff representative to work on recommendation reports.
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This will be the Record Label for 
Interglobe Entertainment Group, 
Inc. that manages the overall 
music business of the Corporation 
work collaboratively with the 
Talent Agency and 2010 Studios 
a production outfit, to record, 
release, promote and distribute the 
work of all artists and entertainers 
under contract.

This subsidiary will be on the 
segment of the Interglobe 
business that identifies, develops, 
and manages talents of all sorts 
including professional athletes, 
actors, musicians, comics, 
entertainers, and other media 
professionals.  Additionally, this 
subsidiary shall have responsibility 
for the legal representation of all 
talent under management.

This will be the film and video production and 
distribution arm of the Interglobe.  The African “movie” 
market, even in spite of its significant quality issues, 
is currently the third-largest movie and film market 
in the world.  We intend to leverage our significant 
experience and contacts in the more established 
Western markets to raise the bar and set the standard 
for excellence within the African movie/film industry 
and ultimately bring to the West the vast wealth of 
creative talent and work that exists in Africa as she 
has received from the West.
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This subsidiary will work with corporate and individual clients to 
optimize product and organizations online and offline branding 
strategies employing digital and new media technologies to reach 
its online consumers by way of media campaigns and media 
buys. It will also oversee the advertising and media relations 
business of Interglobe Concepts, Inc including the creation and 
placement of advertisements in the appropriate media outlets 
as well as managing the advertising, marketing, media and 
publications relations programs for our clients. Finally, it will 
manage Interglobe’s e-commerce, web-based, and technology-
oriented strategies and programs.

Our strategic plan anticipates that this subsidiary will grow over time 
to include a network of Radio and Television broadcast stations, 
and newspapers strategically located in targeted African media/
entertainment markets starting with West Africa.  Additionally, it 
is projected to include a printing and publishing business targeted 
specifically towards publishing and distribution of books, journals 
and entertainment magazines.

Agriculture is the most important sector of the African economy 
and will have to be its driving engine out of poverty.  Value-added 
agriculture as a percentage of GDP for Africa remains very low, 
and there is thus room for significant growth in that arena.

It is with the aforementioned in mind we want to take this 
opportunity to officially introduce ourselves as an Advisory Group 
Agency- providing the solutions that deliver unsurpassed value for 
the Agriculture Sector in Africa.

This Alliance is a coherent economic strategy for US-Africa 
relations, based on several clear priorities. It puts job creation as 
the key target and collaborative investments as the main vehicle, 
focusing on areas with the greatest potential for jobs and added 
value creation.

The Alliance focuses on 4 interconnected strands: boosting strategic 
investments by de-risking investment; strengthening business 
environment and investment climate; investing in education and 
skills and building markets through economic integration and 
trade.
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United Soccer Africa- “USA” is an integrated sports management group delivering value for African 
football federations and teams to North American communities.

We develop and execute strategies aimed at supporting the football teams to maximize their potential 
and preparations for national and international sports competitions.

By partnering with local organizations and NGO(s) and sports properties in the USA, United Soccer Africa 
provides turnkey solutions that include Sports Medicine, performance, training and pre-season tours. 
Through the aforementioned, our goal is to promote Georgia as the prime destination for exhibitions, 
conferences, events and international competitions. 

United Soccer Asia- “USA” is an integrated sports management group delivering value for Asian football 
federations and teams to North American communities.

We develop and execute strategies aimed at supporting the football teams to maximize their potential and 
preparations for national and international sports competitions.

By partnering with local organizations and NGO(s)  and sports properties in the USA, United Soccer 
Asia provides turnkey solutions that include Sports Medicine, performance, training and pre-season tours. 
Through the, our goal is to promote North America as the prime destination for exhibitions, conferences, 
events and international competitions.
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LOGO

UNITED SOUNDS OF AFRICA bring the best African music vocalist/artists/ composers together 
on a series of music platforms. It includes artists from 25 African countries as well as major 
American artists.

The artists present Africa’s diverse culture at its best, but publicly endorse sustainable development 
in Africa as well.

Bunmi Denim is an existing business located in Atlanta, Georgia.  Bunmi Denim is an international, 
fashion-forward company that creates high-quality men’s and women’s fashion lines which 
creates an intersection between Fashion, Film and Music.  The Company’s striking blazers, 
denim, button-down shirts, polos, and t-shirts carve their own niche into the modern fashion 
industry.  In addition to offering extensive detailing and extra features on many of its apparel 
– such as die-cut leather, embroidery, antique buttons, metal plackets, and novelty stitching – 
Bunmi Denim always offers the best quality design and craftsmanship. The Company’s apparel 
will be well crafted, chic, and in step with the sort of decadent, fleeting feel of high fashion in 
the U.S. and abroad.  The Company’s apparel embodies the essence of power and luxury with 
innovative and distinctive details.

Bunmi Jinadu

Known as the fashionable crosswalk officer, able to direct the flow of trends between
fashion, film, and music, Bunmi Jinadu is the creator of the most innovative denim line to
date. Bunmi Denim is more than mere style, it stands as the byproduct of urban culture
simultaneously residing at the center of the intersection of design and unrestrained
imagination.

Jinadu, born in the Africa, raised in England and cultivated in the North Americas, has
been in tuned to the world of fashion throughout his entire life. With his adoration of
technique, his global perspective, his knowledge of global urbanism, and his
understanding of style reflecting life, Jinadu is the co-creator along with Liberto
Manufacturing of Bunmi Denim - Urban Jeans Culture, (combined forces) and is
prepared to shock the world with his out-the-box apparel enterprise.

In Jinadu's early years, he has had the opportunity to work in some of the most coveted
fashion houses and corporations on London's famed South Molton Street. Balancing his
academic pursuit with his adoration of fashion, Jinadu quickly worked himself up the
ranks of design, while utilizing his academic quest as a means of understanding the
business side of such an alluring industry.

Relocating to the states at a vibrant age, Jinadu boldly seized the fashion industry and
quickly became the authority on all things glamorous and modish. In demand for his
"black book" of who's who in the entertainment worlds, Jinadu managed to single
handedly catch the attention of the most coveted celebrity clientele for the international
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Licensed 2 heal is a non-profit organization seeking to alleviate poverty through empowering African 
communities. we do this by giving them access to education, social development, markets, medical 
aid and by providing leadership training. all in the hope of providing them with economic growth.

As Africa continues its fight against poverty and other socioeconomic concerns, we will continue 
to invest in relationships that ensure our activities have a measurable impact. we believe.. arts and 
issues should co-mingle and be used to address the needs of the needy rather than be segregated 
as improper strangers. At licensed 2 heal we believe loving your neighbour is not advice but a 
command from God... therefore, with this mindset, it is our duty to utilize our unique resources to 
enrich people’s lives in and around the world especially in Africa.

UNITED SOUNDS OF AFRICA bring the best African music vocalist/artists/composers together on 
a series of music platforms. It includes artists from 25 African countries as well as major American 
artists.

The artists present Africa’s diverse culture at its best, but publicly endorse sustainable development 
in Africa as well.
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Tell USA   +14049930008

Tell Africa   +22962700000

Tell Africa  +234 8058008007

1227 Rockbridge

Road Sté 208-379 

Georgia GA 30087, USA

www.interglobeieg.com

info@interglobeconceptsinc.com

CONTACTS
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